
 

ROTOCON announces wine label design competition 
winners  
Two undergraduate students at TUT’s Department of Visual Communication, Faculty of 
Arts & Design were declared winners 
 
CAPE TOWN, South Africa (May 26, 2023)—ROTOCON is pleased 
to announce two winners of its first wine label design competition 
in partnership with the Tshwane University of Technology’s (TUT) 
Department of Visual Communication, Faculty of Arts & Design. 
First prize of R30 000 went to Mpho Moema, a fourth-year 
student, and in a surprise twist during the winning label selection, 
ROTOCON also decided to award Jimmy Libese, a third-year 
student with a runner-up prize of R15 000.  
 
ROTOCON launched the competition earlier this year, 
challenging undergraduate students to develop innovative, 
cutting-edge wine label designs. The designs had to factor in the design process and strong ideation that 
must speak to contemporary printing processes as well as finishing; including foils, varnishes, die-cuts 
and embossing. 
 
Moema’s label design was inspired by the Cape 
vineyard scenery. "I portrayed this by illustrating the 
vineyards in the foreground and Table Mountain in 
the background,” said Moema. “The dots used to 
form these illustrations give the perspective of 
viewing this scene as though you are in the vineyard 
looking out and seeing Table Mountain in the 
distance.  
 
“The dots represent stars, as the design was inspired 
by a scene of the landscape under a starry sky. When 
looking at the dots from afar, it gives the illusion of 
the dots having a subtle glimmer. I used the stars to capture this 
landscape."  
 
Libese said the fact that he was chosen as runner-up came as a big surprise since initially only one 
winner would be chosen. His design is inspired by animals stealing grapes from vineyards – monkeys 
being one of them.  
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"The illustrations are whimsical and playful,” explained Libese. “The brand might be targeting younger, 
more adventurous consumers who are looking for a fun and unique wine-drinking experience. This can 
help create a positive emotional connection between the brand and its consumers." 
 
The winning wine label design selection process was led by 
ROTOCON CEO Michael Aengenvoort and Banie Stafford of B 
Creative, ROTOCON’s marketing and branding agency and took 
place May 5 at TUT’s Arts Campus in Pretoria. Aengenvoort gave 
an inspiring keynote address to 30 participating students in the 
contest about the power of dreams, emphasising that pursuing 
dreams is not always easy.  
 
"Dreaming helps you set goals that are measurable and 
achievable, fuels motivation, and fosters creativity to think 
outside the box," said Aengenvoort. He added that failure is a natural part of this journey and 
challenged students to never become complacent. "You have the power to create the life you want." 
 
Moema and Libese will be flown to Cape Town to be recognised at the WineLand Media/ROTOCON 
prestigious 30 Under 30 Awards luncheon on June 15, and each will receive certificates from ROTOCON 
about their knowledge in label printing and finishing. The winning label designs will be printed on a 
press with auxiliary technologies, all represented by ROTOCON, and applied to wine bottles for 
presentation at the awards. 
 
About ROTOCON  
With headquarters in Cape Town and branches in Johannesburg, Durban, Europe, and Asia, ROTOCON 
provides tailor-made turnkey solutions for the label printing and packaging industry. Our goal is to learn 
about your printing environment and recommend the ideal solution to meet your needs. 
 
In South Africa, ROTOCON represents industry-leading brands including Cheshire Anilox Technology, 
Domino, Erhardt+Leimer, EyeC, MPS, Pantec GS Systems, Phoseon Technology, Rheintacho, Rosas 
Maschinenbau, ROTOCONTROL, Screen, UV Ray, and Wink. Plus, ROTOCON offers a wide range of 
ECOLINE and CHROME printing and finishing machines.  
 
On-site installations, training, after-sales service, maintenance, spare parts, consumables, and 
refurbished equipment are also available through ROTOCON.  
 
ROTOCON is committed to providing exceptional customer service and after-sales support. 
 
www.rotocon.world 

 
Media Contact: 
Heather Roth | Marketing Communications Manager  
ROTOCON  
Tel: +49 1522 181 3284 
pr@rotocon.world 

 

Jimmy Libese's label design 


